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UNIT 4Activity 1: What Is the Appeal of £
cigsivapes?



Why do you thinkpeople your agaise e
cigsiapes’




Why do you thinkadults usee-cigsivapes?




Why do you thinkpeople yourageDON1
usee-cigsivapes’
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What do younotice about our responses?
What similarities or differences stand out to
you?



UNIT 4Activity 2: Havors, Manipulation,
and Targeting



The Usual Suspects

MARKTEN




Who is going to replace the old smokers?




'YOUNG PEO
YOUR AGE]|

88% of adult smokers started before 18
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How are ecigmanufacturers

reaching young people?




#1 Flavor Selection with 19 Flavors!
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Strawberry Vamlla Mellon Mild Menth ~ Variety

What's Your Taste?

Choose E-cigarette Cartridge From 7 S World's Most Powerful E-cigarette
Delicious Flavors by XEO E-cigarottes 1 Avaitable in 7 Flavors®
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Curd Cravergs Curb Craving Curb Cravings U LN Curd Cravings +
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Cigarettes vs. figs/VapesAds
I

PhilipMorris Ad [1941] BluAd[2013]
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Cigarettes vs. feigs/VapesAds
I

CamelAd [1993] VeppoAd [2013]

Take vaping up a notch.

THENGLI




Cigarettes vs. f€igs/VapesAds
I

SalemAd [2000] FinAd [2013]




Cigarettes vskEcigs/VapesAds

Chesterfield Ad [Date Unknown] South Beach Smoke ADRate Unknown]
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UNIT 4Activity 3. Deconstructing and
Reconstructing Ads for-EigsNapes



What is an advertisement that youweally like, or one that really annoys you?

. SMELL LIKE A MAN, MAN. ’_‘ 1 :
Obd Spice
YOU'RE NOT YOU .
WHEN YOU'RE e
HUNGRY. + \

ISAICKERSE
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